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Abstract: 

Entrepreneurship has always been men’s realm, nevertheless women’s enthusiasm in 

business shows some intensification in Malaysia, but their success is still trivial. This 

stimulates doubts about the factors that induce their success as entrepreneurs. The 

objective of this research is to offer an understanding into the success factors of women 

entrepreneurs in the Klang Valley, Malaysia. Thus, this study focuses on the implication 

of five variables, which are financial capital, human capital, social capital, innovation 

and work-life balance that induces success to the women entrepreneurs. To attain the 

objective of this study, a survey technique is used. The primary data would provide an 

understanding of the factors that induces success to the women entrepreneur. This 

study used quantitative methods to produce empirical outcomes and validations to 

answer the research questions. The Resource-Based View Theory and Conflict Theory 

are the theoretical foundations that fill the gaps of the study. The findings of this study 

could perhaps be a benchmark to other women to rise against all tribulations faced in 

their pursuit to triumph and remain at the highest socio-economic level as well as attain 

a competitive edge in business. 

 

Keywords: women entrepreneurship, success, financial capital, human capital, social 

capital, innovation, work-life balance 

 

1. Introduction 

 

Establishing, organizing and managing a business involves significant efforts and 

challenges for an entrepreneur (Azam and Moha Asri, 2015; Tham et al., 2017; Bui et al., 

2018; Udriyah et al., 2019; Al Shehhi and Azam, 2019a). The probability of success is 
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significantly slim for a women entrepreneur as found by (Selvadurai, 2019; Aliyu et al., 

2019; Alam et al., 2011) that despite the growth of women entrepreneurs in Malaysia, 

their success is still not significant. Therefore, it was critical to conduct advance research 

in order to fill this gap and develop a better insight into the critical success factors of 

Malaysian businesswomen.  

 The purpose of this research is to examine the success factors of women 

entrepreneurs including petty-traders or informal Malaysian women entrepreneurs 

mainly by examining the relationship between the independent variables (financial 

capital, human capital, social capital, innovation and work-life balance) with the 

dependent variable which is the women entrepreneurs’ success (De Silva et al., 2017; 

Kuruwitaarachchi et al., 2019; Pambreni et al., 2019). More specifically, the research 

objective is to examine if the factors such as financial capital, human capital, social 

capital, innovation and work-life balance lead the business owned by the Malaysian 

women to success.  

 Success is becoming more and more difficult to achieve by women entrepreneurs 

due to the lack of some factors. Mazidah et al., (2016) found that financial capital is a 

primary concern for Malaysian women entrepreneurs. To support this claim (Leonard, 

2013; Rachmawati et al., 2019) noted that the lack of financial capital has rigorously 

impacted the women entrepreneurs’ success. Next, in terms of human capital (Al 

Mamun and Ekpe’s, 2016) study in Malaysia found that human capital has a positive 

impact on the development of women entrepreneurs on the other hand, lack of human 

capital, creates difficulties in achieving success. Subsequently, with regards to social 

capital (Mazidah et al., 2016; Salem, 2005) have also found that women entrepreneurs 

faced various challenges in Malaysia in running their enterprises. Filzah et al. (2015) 

have found that Malaysian women entrepreneurs are unable to reach their pinnacle and 

are not remarkable in terms of innovation internationally. Successively, (De Silva et al., 

2018) mentions that the absence of innovation in women’s business leads to venture 

failure. Finally, (Loveline et al., 2014) in Malaysia and (Fatoki, 2018) in South Africa 

have found that women entrepreneurs are faced with work-life balance issues as it was 

demoralizing them from achieving success.  

 Conclusively, the findings of this study would create a different tomorrow for 

women entrepreneurs. It is perhaps in the world of entrepreneurship that the 

recognition and value of women’s contribution is most important to make a better 

tomorrow in Malaysia. Furthermore, this current research conducted in the Klang 

Valley would help future women entrepreneurs and all concerned with the welfare of 

women entrepreneurs and especially very useful to the current Malaysian government 

and non-governmental agencies in formulating policies, procedures and programmes 

for women who intend to pursue the field of entrepreneurship. 

 The upsurge of women entrepreneurs is imminent annually (Hossain, 2018; 

Roomi and Rehman, 2012). Based on the (DOSM, 2016) economically vibrant women in 

Malaysia was 54.3% in 2016 compared to 53.6% in 2014. In fact, based on (Mitchelmore 

and Rowley, 2013) the involvement of the women entrepreneurs towards the growth of 
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a nation’s economy is a commonly known fact and has been reviewed in various 

studies previously. Despite this increase as well as the women’s contributions, the 

women entrepreneurs’ success is still questionable as (Ahmad et al., 2006; Alam et al., 

2011; Omar et al., 2011) found that successful Malaysian women entrepreneurs are 

significantly low. In addition, (Kallerberg and Leicht, 2014) also mention in their study 

that women entrepreneurs are not successful and frequently experienced diminished 

growth. As the priority of the Government of Malaysia is to meet a speedy expansion in 

terms of the numbers of women entrepreneurs, the success of the business ventures 

built by the women are also crucial. Although several studies were undertaken 

pertaining to the Malaysian women entrepreneurs, there were insufficient studies 

carried out by researchers which would offer specific explanation on how the women 

entrepreneurs were able to succeed in their business. (Azmin et al., 2011; Akhalwaya 

and Havenga, 2012; Noraini, 2015) have mentioned that studies on the women 

entrepreneur’s success is still inadequate although several entrepreneurial studies have 

been conducted frequently. According to (Owens, 2003) there are several uncertainties 

to what factors lead the women entrepreneurs to succeed in their ventures. In addition, 

(Costa et al., 2013) has recommended further research on the relationship between 

resources and success of a business. Widmann (2017) has also proposed further research 

to investigate the association between work-life balance and perceived success of 

entrepreneurs. Hence, this triggers this current study on this matter and furthermore, in 

order to fill this gap this research is going to distinctly examine the critical factors or 

resources which led the women entrepreneurs to achieve success and this would be a 

constructive learning experience to wannabe women entrepreneurs. Such learning 

experiences investigated from the current women entrepreneurs can then be deciphered 

so that upcoming women entrepreneurs could acquire the similar resources and actions 

in order to succeed. Nevertheless, there are specific research conducted on women 

entrepreneurs by some researchers in Malaysia on individual factors.  

 For instance, (Mazidah et al., 2016) mentions that women entrepreneurs 

highlighted that financial matters as a major concern. To support this claim (Haque et 

al., 2014; Rachmawati et al., 2019; Tarofder et al., 2019; Al Shehhi and Azam, 2019b; 

Leonard, 2013) has noted that the lack of access to financial capital has severely 

impacted the success of women entrepreneurs. Meanwhile research in Malaysia done 

by (Al Mamun and Ekpe, 2016) found that human capital has significant positive effects 

on the development of women entrepreneurs. Previously, (Decal, 2010) found that 

many women entrepreneurs in developing countries such as India and Indonesia lack 

human capital, and therefore face difficulties in achieving success. (Mazidah et al., 2016) 

also found that women entrepreneurs faced many challenges in Malaysia in running 

their enterprises in relation to social capital. In a previous research (Salem, 2005) 

observed that women entrepreneurs in countries like China and India who have less 

access to social networks hinders their business success. In a study conducted by (Bakri 

and Mardziyah, 2012) in Johor, discovered that Malaysian women entrepreneurs are 

more innovative in promoting their products as well as their services and this leads to 
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their success. In addition, innovation is proven as one of the critical factors to succeed 

according to (Lai et al., 2010). (Hassan et al., 2014; Agarwal, 2019) has stressed the 

importance of innovation for entrepreneurs since the absence of innovation might lead 

to failure of business among women entrepreneurs. (Loveline et al., 2014) has found 

that women business owners in Kuching, Malaysia are faced with work-life balance 

issues as it was demoralizing them from achieving success in their business just as the 

findings of (Richard, 2013; Veena et al., 2012; Starcher, 1996) in countries such as 

Indonesia, China and India where women entrepreneurs are having difficulty in 

juggling between their business and family matters. 

 Therefore, instead of exploring the significance of a single critical success factor 

in seclusion this research will investigate the different types of critical success factors or 

resources in combination which are significantly needed by the women entrepreneurs 

in the Klang Valley using the quantitative approach. The significance of utilizing the 

quantitative research approach is to understand the complex phenomena behind the 

success of the women entrepreneurs. In this research it will facilitate the investigation of 

the significance of the critical factors in which the women entrepreneurs’ activities 

transpire. It is focused on understanding the significance of the factors together instead 

of individually studied in previous researches such as financial capital, human capital, 

social capital, innovation and work-life balance contribution to the success of the 

women entrepreneurs. Thus, this will be contributory in providing an in-depth 

understanding of the factors that are highly significant for the success of the current and 

future women entrepreneurs in the Klang Valley, Malaysia. 

 

2. Critical Literature Review  

 

This section covers the following literature, which is relevant to the problem and to 

achieve the purpose of the study. The first section covers the theoretical foundation; the 

second section covers the literature with regards to critical success factors which are 

financial capital, human capital, social capital, innovation and work-life balance and the 

third section provides the rationalization of success.  

 

2.1 Theoretical Foundation 

This research is quantitative in nature. Therefore, the theoretical foundation of this 

study is guided by two theories which are the Resource-Based View Theory (RBV) 

popularised by scholars such as (Penrose, 1959; Barney, 1991; 2001; Wernerfelt, 1984; 

Grant, et al., 2017; Adnan et al., 2018) and the Conflict Theory pioneered by (Guest, 

2002; Greenhaus and Beutell, 1985).  

 

2.1.1 Resource-Based View Theory (RBV Theory) 

The Resource-Based View Theory (RBV) explicated by (Barney, 1991; 2001; Wernerfelt, 

1984; Kellermanns et al., 2016) presents the basis for considering the significance of 

organizational resources and suggests a clarification that success of an organization is 
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due to the resources possessed and managed by the entrepreneur. Resources are the 

inputs that aid the everyday function of the business (Amit and Schoemaker, 2012; 

Devine et al., 2019). In addition, according to (Barney, 1991; 2001; Kellermanns et al., 

2016; Devine et al., 2019) the Resource-Based View (RBV) has been a key approach 

explaining competitive advantage and organizational performance of businesses. The 

RBV Theory, reveals that valuable (V), rare (R), inimitable (I), and non-substitutable (N) 

resources are the critical distinguishers between organizations that succeed and that do 

not (Barney 1991; 2001; Bowman and Ambrosini, 2003; Kellermanns et al., 2016). 

Various studies have applied the RBV Theory to explain the effects of financial capital, 

human capital, social capital and innovativeness on business performance (Newbert, 

2007; Grant et al., 2017; Adnan et al., 2018). The types of resources which are crucial 

based on (Greene, Brush and Brown, 2015; Eniola and Entebang, 2017) consist of 

financial capital which is a tangible resource and human capital which is an intangible 

resource. (Shapiro and Varian, 1998; Guillen and Garcia-Canal, 2010) established and 

maintained that social capital which is an intangible resource is highly significant for 

the success of a business. According to (Yeoh and Roth, 1999) innovation is an 

intangible resource which is the capability or skill of an entrepreneur to be innovative to 

achieve success. According to the RBV theory, firms attain sustainable competitive 

advantage when they effectively control the resources possessed or acquired (Barney 

and Hesterly, 2012). Therefore, the application of RBV theory to this study behaves as 

the theoretical lens to comprehend how obtaining resources may add to the success of 

the business. 

 

2.1.2 Conflict Theory 

In terms of analysing if work-life balance induces success, the conflict theory introduced 

by (Guest, 2002; Greenhaus and Beutell, 1985; Eby et al., 2005) will be applied to this 

study. This theory proposes that, with high levels of demand in all domain of life, some 

arduous alternatives must be created. As a result, conflicts may arise, and the 

individual may experience significant overload. In other words, the conflict theory is 

based on the conception that sets of opposing demands arise from participation in 

multiple roles. The conflict is increased when the work and family roles are significant 

or essential to the person’s self-concept and when there are solid, negative sanctions for 

non-compliance with role demands (Greenhaus and Beutell, 1985). Additionally, 

(Greenhaus and Beutell, 1985) advocated three forms of conflict theories which are 

time-based conflict, strain-based conflict and behaviour-based conflict. For the purpose 

of this research time-based and strain-based theories were more relevant. Based on the 

time-based conflict theory, firstly, when time pressures are present in one role, it 

becomes impracticable to gratify the time demands of another role (Maghfuriyah et al., 

2019; Pushpakumara et al., 2019; Al Shehhi and Azam, 2019c) and secondly, in spite of 

being physically present to meet the demands of one domain, a person is preoccupied 

with another domain. According to the strain-based conflict theory, conflict occurs 

when psychological signs such as stress (Boz Semerci and Volery, 2017) produced by 
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work or family demands interfere with the other role, making it hard to fulfil the 

responsibilities of that role. 

  

2.2 Critical Factors Crucial for Women Entrepreneurship Success 

In this following section of the literature, the detailed critical success factors or the 

resources which are financial capital, human capital, social capital, innovation and 

work-life balance are reviewed. 

 

2.2.1 Financial Capital 

Various research reveal that a significant factor to entrepreneurs is financing and they 

highlight it as vital during the venture’s development stage, which describes why 

women entrepreneurs were exceptionally anxious about access to financial capital 

compared to other issues (Anwar, 2018; Siba, 2016; Kungwansupaphan and 

Leihaothabam, 2016; Mohamad and Bakar, 2017; Hossain et al., 2018; Eniola and Dada, 

2018; Aliyu et al., 2019). Furthermore, (Eniola and Entebang, 2017) have applied the 

Resource-Based View Theory (RBV) to show the significance of financial capital to the 

success of businesses. Interestingly, if the entrepreneurs are highly educated, then 

financing is easy (Abdulsaleh and Worthington, 2013; Kaiser and Menkhoff, 2017) and 

creditors are ready to provide financial help (Ogubazghi and Muturi, 2014). In contrast, 

(Dzisi et al., 2015; Siba, 2019) study reveals the opposite whereby women entrepreneurs 

achieved success with limited financial resources which shows gaps in the literature 

but, it is probable that financial capital plays a crucial role in the success of women 

entrepreneurs in Malaysia. 

 

2.2.2 Human Capital 

Human capital such as training and experience have an influence on the success of 

women entrepreneurs (Siba, 2019). Additionally, (Eniola et al., 2015) used the resource-

based theory to cultivate the value of human capital to entrepreneurship. 

Correspondingly, human capital is observed to be a crucial source of success for 

entrepreneurs. To further add, (Eniola and Dada, 2018) have strongly declared that by 

increasing knowledge, skills and experiences an entrepreneur, can positively turn the 

resources into an internal strength of the firm and ultimately achieve success. In 

contrast, (Gine and Mansuri, 2017) uncovered that training is insignificant to 

entrepreneurial success. Additionally, (Santarelli and Tran, 2013) have found that 

entrepreneurs with working experience are successful. On the other hand, the research 

by (Hasan and Almubarak, 2016) was conflicting. Furthermore, (Suriyani et al., 2018) 

uncovered that human capital allows the creation of modern technologies that yields 

greater success to entrepreneurs. This illustrates that there are gaps in the literature, but 

it is anticipated that human capital plays a significant role in the success of women 

entrepreneurs in Malaysia. 
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2.2.3 Social Capital 

Social capital is the goodwill that is engendered by the fabric of social relations with 

business partners, suppliers and customers which can be mobilised to facilitate action 

(Anwar et al., 2018). Saha and Banerjee (2015) and Adomako et al. (2018) have 

highlighted that the significance of networking and the growth of relationships beyond 

networking has enlightened how these are vital for the success of business ventures as 

well as for the attainment of vital resources for the business. To support this claim, 

(Boso et al., 2013; Fafchamps and Quinn, 2016) have witnessed optimistic results of 

social networks within the society, explicitly on how the women entrepreneurs could 

obtain resources from her contacts within her society. This is in line with research 

conducted by (Najib et al., 2019) who found that social networks are important for 

entrepreneurship to gain vital resources which could not be gained by the entrepreneur 

all by themselves. However, other research contests this view by indicating out some of 

the negative effects of social networks on business performance. Networks can present 

a liability or a bad deal, and some relations may not only be redundant, but even 

damaging (Vadnjal and Vadnjal, 2015). This shows that there are gaps in the literature, 

but it is anticipated that social capital plays a significant role in the success of women 

entrepreneurs in Malaysia.  

 

2.2.4 Innovation 

The modern entrepreneurial ventures come with various state-of-the art technologies 

and challenges, and therefore innovation has become the central for success to many 

entrepreneurs (Sajilan and Tehseen, 2019). This was substantiated by (De Silva et al., 

2018; Laban and Deya, 2019) who mention that innovation has long been viewed as a 

principal factor of economic growth and success of entrepreneurial ventures. As such, 

innovation plays an imperative role in entrepreneurship (Khajeheian and Tadayoni, 

2016). Innovation can significantly impact entrepreneurial activities as it leads to ease 

the attainment of resources and the proper presentation of new ideas and knowledge, 

which augments learning level and reduce risks (Laban and Deya, 2019). It was noted, 

that the ability to offer new products and services have increased the innovation level of 

women entrepreneurs in America (VanderBrug, 2013); Canada (Preston, 2015); Turkey 

(Kabukcu, 2015) and Serbia (Pantic, 2014) which highlights the importance of 

innovation for their success. In contrast, (Filzah et al., 2015) study in Malaysia shows 

that women are not impressive in their ventures even when they are involved in 

innovative activities. This shows that there are gaps in the literature, but, it is 

anticipated that innovation plays a significant role in the success of women 

entrepreneurs in Malaysia.  

 

2.2.5 Work-Life Balance 

Another challenge most common to women in business or at work in general is that of 

having to find an equilibrium between family responsibilities with work and personal 

affairs or known as work-life balance (Talreja, 2017; Ramos et al., 2015; Beckton et al, 
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2016; Azam et al., 2014; Haur et al., 2017; Tarofder et al., 2017; Katukurunda et al., 2019). 

Based on studies conducted by (Chong et al., 2019; Godwyn, 2009) have brought to light 

that women entrepreneurs from developed nations enjoy better work life balance than 

the women entrepreneurs in developing countries. This is in line with research 

conducted by (Fatoki, 2018; Talreja, 2017; Ferhane and Bouzekraoui, 2017) who found 

that factors such as long working hours, role and work overload negatively impacts 

women entrepreneurs. Panchanatham and Mathew (2011) and (Chowdhury and Uddin, 

2015) have substantiated that role overload causes the major work-life balance problems 

among women entrepreneurs. Based on (Agarwal and Lenka, 2015) work-life balance is 

a significant factor for success but (Noraini, 2015) found that work-life balance of 

women entrepreneurs in Malaysia have deteriorated. In addition, (Ayadurai, 2018) have 

found that married women entrepreneurs experience less work-life balance. 

Contrariwise, (Doress, 1994) found that women with multiple roles expressed improved 

wellbeing than women with less role engagement. Furthermore, family support was 

necessary in Malaysia for the success of women entrepreneurs according to (Mustapha 

and Punitha, 2015). On the other hand, (Grimm et al., 2013) discovered that family 

support leads to complications. Though there exists gaps in the literature, it is 

anticipated that work-life balance plays a significant role in the success of women 

entrepreneurs in Malaysia. 

  

2.3 Rationalization of Women Entrepreneurial Success  

Success is a subjective concept, in that the measure of success is determined by the 

perception of the individual according to (Eib and Siegert, 2019; Reijonen and 

Komppula, 2007; Simpson et al., 2004). Typically, success is defined in terms of financial 

performance such as growth, profit turnover or return on investment and number of 

employees (Mohamad and Bakar, 2017; Jayasuriya and Azam, 2017; Dewi et al., 2019; 

Nguyen et al., 2019). Presently, there is disagreement in the women entrepreneurship 

literature that, success needs to comprise non-financial factors such as autonomy, job 

satisfaction and capability to balance work-life (Mohamad and Bakar, 2017; Rani and 

Hashim, 2017). Subsequently, (Justo, et al., 2006) mentions that female entrepreneurs 

and male entrepreneurs have dissimilar perceptions about success. Whereby, success 

for women entrepreneurs is when excellent relationships are built with their customers 

and when they accomplish something meaningful, meanwhile for male entrepreneurs 

success just means achieving goals. Additionally, based on (Laily and Wahyuni, 2018) 

success of individuals is simply the ability to run the operations of the venture without 

any hiccups and the failure is simply the inability to run a venture operations which 

may lead to termination of the business venture. Therefore, researchers have a tough 

time rationalizing what success exactly is for women entrepreneurs. As there are 

various subjectivities implicated when one tries to determine the meaning of success 

amongst women entrepreneurs hence, the perception of success is generally in terms of 

what it means to the women entrepreneurs in this study, as it could be quantitative or 

qualitative in nature. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  98 

3. Conclusion 

 

The contribution of women to the Malaysian labour force currently, is crucial for the 

national as well as the economic expansion and also to metamorphose Malaysia from a 

developing nation to a fully developed nation. Furthermore, the commitment of women 

is so vital in order to initiate more prospects for them through their participation in 

entrepreneurial activities. On the other hand, without women’s involvement in 

entrepreneurship Malaysia will not be able to achieve its economic objectives. Though 

the amount of women entrepreneurs are escalating annually, but their success is still 

insignificant as a result of several causes. Thus, elements that induce success among 

women need to be acknowledged as it might aid them to be efficient in building their 

business and in overcoming hazards that hinders opportunities and growth. By 

comprehending the significance of the factors such as financial capital, human capital, 

social capital, innovation and work-life balance that may induce business success, 

Malaysian women entrepreneurs will be able to expand their business more 

successfully and maintain a competitive edge in an ever turbulent global business 

environment.  

 Finally, this research can be very beneficial for academics as well as Malaysian 

women ambitious to undertake business and to get themselves ready to face the 

complexities it presents. The latest knowledge from this research could influence 

women entrepreneurs to excel in their business beyond their imagination. Positive 

social change might occur if the critical factors financial capital, human capital, social 

capital, innovation and work-life balance, addressed in this research, becomes 

significant for the success of the women entrepreneurs. 

 

4. Expected Contributions of the Study 

 

Women entrepreneurship is quite a contemporary and significant phenomenon in 

Malaysia. This research could serve, as a valuable resource of knowledge and 

information as studies and literature on the success of women in business in Malaysia is 

scarce. As (Teoh and Chong, 2007) mention that research that focuses on the success of 

women entrepreneurs is not sufficient enough. In addition, there are gaps in the 

literature with regards to factors that determine success of the women entrepreneurs. In 

terms of financial capital, (Mazidah, et al. 2016; Haque et al., 2014; Rachmawati et al., 

2019; Tarofder et al., 2019; Al Shehhi and Azam, 2019b; Leonard, 2013) mentions that 

financial capital is a challenge in achieving success but (Dzisi et al., 2015) have 

mentioned that women entrepreneurs in Ghana achieved success with limited financial 

support. In terms of human capital, women with training in financial areas achieve 

greater potential (Gatewood, et al., 2003; Rowland et al., 2017; Eniola and Dada, 2018) 

but (Njoroge and Gathungu, 2013) study in Kenya and (Gine and Mansuri, 2017) in 

Pakistan was contradictory. (Shahdan and Abdullah, 2009) found that Malaysian 

women entrepreneurs with prior work experience showed success but (Hasan and 
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Almubarak, 2016) suggests otherwise. In terms of social capital, (Al Mamun and Ekpe, 

2016; Mozumdar et al., 2017; Aliyu et al., 2019) social capital is a factor to succeed but in 

contrast (Vadnjal and Vadnjal, 2015) concluded that social capital was not significant for 

the success. In terms of innovation, (Johnson, 2001; Covin and Miller, 2014; Donate and 

Pablo, 2015) mentions that innovation is significant for the success of an entrepreneur 

but (Filzah et al., 2015) found that Malaysian women lack innovation and not 

impressive in the international arena as found by (Hooi and Ngui, 2014) that 

entrepreneurs in Malaysia are not achieving the desired level of performance or success 

due to challenges linked to innovation. In terms of work-life balance, (Agarwal and 

Lenka, 2015; Mohamad and Bakar, 2017) have found that work-life balance is a 

significant factor for success but the Malaysian women entrepreneurs have not 

improved their work-life balance to succeed according to (Noraini, 2015). Thus, the 

significance of this study is to fill this gap in literature. 

 In spite of the many programs undertaken by the Malaysian government to 

support and give aid to businesswomen initiating and managing businesses, still many 

women face some kind of dilemma to succeed which is what would need the 

receptiveness of the policy-makers since they have the means to remedy the condition. 

This research could be very beneficial and could help academics, policy makers and 

Malaysian women ambitious to undertake business and to get themselves ready to face 

the complexities it presents. The women become accountable for their own 

undertakings, successes and mistakes. It is a harsh world overwhelmed with cash flow 

constraints, the struggle of a business and no one else to carry the burden but it is 

extremely gratifying professionally. 

 Many researches have been undertaken with regards to women 

entrepreneurship but this research is unique because it will shed light on the specific 

factors that women should concentrate in order to succeed in their business. The 

research was undertaken on a sample of current and upcoming women entrepreneurs 

in the Klang Valley district. The factors that were studied in this research (financial 

capital, human capital, social capital, innovation and work-life balance) have given an 

insight of the significance of these factors and furthermore, latest knowledge from this 

research might increase the number of business successes among women entrepreneurs. 

Therefore, this latest knowledge from this present research could have an influence on 

women entrepreneurs to excel in their business beyond their imagination. Thus, a 

positive social change might occur if the critical factors financial capital, human capital, 

social capital, innovation and work-life balance, addressed in this research, becomes 

significant for the success of the women entrepreneurs. 

 

Acknowledgement 

The first author would like to express utmost appreciation to Dr. S. M. Ferdous Azam 

for his superb guidance, supervision and assistance with regards to this research. 

 

 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  100 

References 

 

Abdulsaleh, A., & Worthington, A. (2013). Small and Medium-Sized Enterprises 

Financing: A Review of Literature, International Journal of Business & 

Management, 8(1), 36-54. 

Adnan, M., Abdulhamid, T. & Sohail, B. (2018). Predicting Firm Performance through 

Resource-Based Framework, European Journal of Business & Management, 10(1), 31-

36. 

Adomako, S., Albert, D., Nathaniel, Boso., and Bedman, N. (2018). Entrepreneurial 

alertness and new venture performance: Facilitating roles of networking 

capability. International Small Business Journal 36: 453–72. 

Agarwal, J. (2019). Women Entrepreneurship and Innovations: Evidence From India. 

Research Journal of Social Science and Management, 8(10), 64-68. 

Agarwal, S. & Lenka, U. (2015). Study on Work-Life Balance of Women Entrepreneurs – 

Review and Research Agenda, Industrial and Commercial Training, 47(7), 356 – 362. 

Ahmad, N., Mansor, N., Ahmad, Z., & Ali, S. H. S. (2006). Faktor-faktor memotivasikan 

wanita untuk menjadi usahawan: Satu kajian terhadap usahawan wanita di Dungun. 

http://ir.uitm.edu.my/5596/1/LP_NORSIDAH%20AHMAD%2006_24 pdf   

Akhalwaya, A., & Havenga, W. (2012). The barriers that hinder the success of women 

entrepreneurs in Gauteng, South Africa. OIDA International Journal of Sustainable 

Development, 3(5): 11-28. 

Akhter, S. (2015). Generalized Linear Model for Cottage Insurance Data, Master’s 

Thesis, Spring 2015, Department of Mathematics, University of Oslo. 

Al Mamun, A., & Ekpe, I. (2016). Entrepreneurial Traits and Micro-Enterprise 

Performance: A Study among Women Micro-Entrepreneurs in Malaysia. 

Development in Practice, 26(2), 93 – 202. 

Al Shehhi and Azam, S. M. F. (2019a). Total Quality Management and Project 

Management towards Organisational Success of Agriculture and Fisheries in 

Sultanate of Oman: A Measurement Model, European Journal of Management and 

Marketing Studies, 4 (1): 1-17 

Al Shehhi and Azam, S. M. F. (2019b). Developing and Validating the TQM Framework 

in the Sultanate of Oman Agriculture and Fisheries Context, European Journal of 

Economic and Financial Research, 3(4): 30-42 

Al Shehhi and Azam, S. M. F. (2019c). Measuring the Mediating Role of Project 

Management between Total Quality Management and Organisational Success in 

Sultanate of Oman, European Journal of Human Resource Management Studies, 2(2): 

45-58 

Alam, S. S., Jani, M. F. M., Omar, N. A. (2011). An empirical study of the success factors 

of women entrepreneurs in the southern region in Malaysia. International Journal 

of Economics and Finance, 3(2), 166-175. 

Aliyu, R. M., Ahmad, T. S. B. T., Nordin, N. B., & Abdullahi, I. M. (2019). Innovation as 

a Mediator on the Assessment of Market Orientation, Training, Social Network, 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  101 

Access to Finance and Women Business Performance in North-Western Nigeria: 

A Proposed framework. International Journal of Academic Research in Business and 

Social Sciences, 9(1), 367–378. 

Aliyu, R. M., Ahmad, T. S. B. T., Nordin, N. B., & Abdullahi, I. M. (2019). The Analysis 

of Social Network on Business Performance of Women: The Mediating Role of 

Innovation. International Journal of Academic Research in Economics and Management 

Sciences, 8(1), 76–85. 

Ayadurai, V. K. (2018). Work-Life Balance, Work-Study Interface, Gender, Stress, and 

Satisfaction of Online Students, A Dissertation Submitted to Walden University, 

August 2018, (51-63),  

Azam, S. M. F. and Moha Asri A. (2015). Differential Roles between Owner and 

Manager in Financial Practice That Contributes to Business Success: An Analysis 

On Malaysian Small Business, Academic Journal of Interdisciplinary Studies, 4 (1 S2): 

123-134 

Azam, S. M. F., Haque, A., Sarwar, A. and Anwar, N. (2014), Training Program 

Effectiveness of Service Initiators: Measuring Perception of Female Employees of 

Bank Using Logistic Approach, Asian Research Journal of Business Management, 1 

(2): 98-108 

Azmin, N., Nordin, M., & Woon, C. C. (2011). Factors affecting profitability of women 

entrepreneurs business in Malaysia, (Asbes), 972–985. 

Bakri, M., & Mardziyah, A. (2012). Developing sustainable growth model for women 

entrepreneur in Malaysia: case study in Johor Bahru (Doctoral dissertation, 

Universiti Teknologi Malaysia, Faculty of Management and Human Resource 

Development). 

Barney, J. (1991). Firm Resources & Sustained Competitive Advantage, Journal of 

Management, 17(1), 99-120. 

Barney, J. (2001). Is the Resource-Based View, A Useful Perspective for Strategic 

Management Research? Yes. Academy of Management Review, 26(1), 42-55. 

Barney, J., Wright, M., & Ketchen, D. J. (2001). The Resource-Based View of the Firm: 

Ten Years After 1991, Journal of Management, 27(6), 627–639. 

Bartholomew, D., Knotts, M., & Moustaki, I. (2011). Latent Variable Models & Factor 

Analysis: A Unified Approach. (3rd ed.). West Sussex, UK: John Wiley & Sons. 

Beckton, C., McDonald, J., Saifuddin, S. M. & Ozkan, U. R. (2016). A Force to Reckon 

With: Women Entrepreneurship & Risk, Labour Force Survey of Statistics 

Canada, 2- 40. 

Blomqvist, M., Chastain, E., Thickett, B., Unnikrishnan, S. & Woods, W. (2014). Bridging 

the Entrepreneurship Gender Gap: The Power of Networks, The Boston 

Consulting Group, 2 – 8. 

Boso, N., Story, V. M., & Cadogan, J. W. (2013). Entrepreneurial orientation, market 

orientation, network ties, and performance: Study of entrepreneurial firms In a 

developing economy. Journal of Business Venture, 28(1), 710–724. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  102 

Bowman, C., & Ambrosini, V. (2003). How the Resource-Based and the Dynamic 

Capability Views of the Firm Inform Corporate‐Level Strategy, British Journal of 

Management, 14(4), 289-303. 

Bui, Hong T. M., Alua Kuan, & Tuan T. Chu. (2018). Female entrepreneurship in 

patriarchal society: Motivation and challenges. Journal of Small Business & 

Entrepreneurship 30, 325–43. 

Bunduchi, R. (2013). Trust, Partner Selection and Innovation Outcome in Collaborative 

New Product Development, Production Planning and Control, 24(2-3), 146-156. 

Chong, P. L., Ong, T. S., Abdullah, A. and Choo, W. C. (2019). Internationalisation and 

Innovation on Balanced Scorecard (BSC) among Malaysian Small and Medium 

Enterprises (SMEs), Management Science Letters, 9(10), 1617–1632. 

Chowdhury, M. M., & Uddin, M. M. (2015). An investigation into the issues of work-life 

balance of women entrepreneurs in Bangladesh. IOSR Journal of Business and 

Management, 17(4), 8-15. 

Covin, J. G., & Miller, D. (2014). International entrepreneurial orientation: Conceptual 

considerations, research themes, measurement issues, and future research 

directions. Entrepreneurship Theory and Practice, 38(1), 12-43. 

Cinnirella, F., & Streb, J. (2017). The Role of Human Capital and Innovation in Economic 

Development: Evidence from Post-Malthusian Prussia, Journal of Economic 

Growth, 22(2), 194–225. 

Costa, A. L., Cool, K., & Dierickx, I. (2013). Competitive implication of deployment of 

unique resources. Strategic Management Journal, 34(1), 446-462. 

De Silva, A. D. A., Khatibi, A. and Azam, S. M. F. (2017). Do the Demographic 

Differences Manifest in Motivation to Learn Science and Impact on Science 

Performance? Evidence from Sri Lanka, International Journal of Science and 

Mathematics Education, 16(S1), 47–67 

De Silva, M., Howells, J., & Meyer, M. (2018). Innovation Intermediaries and 

Collaboration: Knowledge-Based Practices and Internal Value Creation, Research 

Policy, 47(1), 71-85. 

Decal, F. (2010), Challenges Faced By Women Entrepreneurs, Journal of International 

Business, 5(1), 15-16. 

Department of Statistics. (2018). Current Population Estimates, Malaysia, 2014 – 2017, 

Retrieved from http://www.dosm.gov.my/v1/index.php? 

Department of Statistics Malaysia (DOSM). (2016). Malaysian Labour Force Survey Report. 

Disember 2012, (21–25). Retrieved from http://catalog.ihsn.org/index.php/catalog  

Dewi, N, Azam, S. M. F. and Yusoff, S. K. M. (2019). Factors influencing the information 

quality of local government financial statement and financial accountability, 

Management Science Letters, 9 (9): 1373-1384 

Dey, D. (2014). The Challenging Factors for Women Entrepreneurs in Blending Family 

& Work, European Academic Research, 11(6), 7416 – 7430. 

Doress-Worters, P. B. (1994). Adding eldercare to women’s multiple roles: A critical 

review of the caregiver stress and multiple roles literature. Sex Roles, 31, 597–616. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  103 

Donate, M. J., & de Pablo, J. D. S. (2015). The role of knowledge-oriented leadership in 

knowledge management practices and innovation. Journal of Business Research, 

68(2), 361-369. 

Durah, D. (2016). Mompreneurs Networks in Germany: Multiple-Case Study On How 

Women Entrepreneurs Utilize A Mompreneur Network In Germany, 8 – 54. 

Dzisi, S., Meyer, D., Buckley, P., Selvarajah, C. (2015). The Success of Ghanian Women 

Entrepreneurs: Human & Cash Capital Factors, Doctoral Study, Faculty of 

Business and Enterprise, Swinburne University of Technology, Melbourne, 

Victoria. 2 – 13. 

Edwards, J., & Rothbard, N. (2000). Mechanisms Linking Work and Family: Clarifying 

the Relationship Between Work and Family Constructs, Academy of Management 

Review 25(1). 178–200. 

Eib, C., & Siegert, S. (2019). Is female entrepreneurship only empowering for single 

women? Evidence from France and Germany. Social Sciences, 8(128), 1-19. 

Eisenhardt, K. M., & Martin J. A. (2000). Dynamic capabilities: What are they? Strategic 

Management Journal, 21(1), 1106- 1122. 

Eniola, A. A., & Entebang, H. (2017). SME Managers & Financial Literacy, Global 

Business. Review, 18(3), 3-17. 

Eniola, A. A., Entebang, H., Sakariyau, O. B. (2015). Small & Medium Scale Business 

Performance In Nigeria: Challenges Faced From An Intellectual Capital 

Perspective, International Journal Of Research and Management Studies, 4(1), 61-70. 

Eniola, A. B. & Dada, D. A. (2018). The Performance of Women Entrepreneurs: Human 

and Financial Capital, Triple a Research Journal of Social Science & Humanity, 2(1), 

31-36. 

Fafchamps, M., & Quinn, S. (2016). Networks and Manufacturing Firms in Africa: 

Results from a Randomized Field Experiment, The World Bank Economic Review. 

32-56. 

Fatoki, O. O. (2018). Work-Life Conflict of Native & Immigrant Entrepreneurs in South 

Africa, Journal of Economics and Behavioral Studies, 10(4), 175-182.  

Ferhane, D., & Bouzekraoui, H. (2017). An exploratory study of women 

entrepreneurship in Morocco. Journal of Entrepreneurship: Research and Practice, 

Vol. 2017 (2017), Article, ID 869458, DOI: 10.5171/2017.869458. 

Filzah, M. I., Cheng, W. H., Siti, N., Othman, S. N., & Tantasuntisakul, W. (2015). 

Malaysian Women Entrepreneurs’ Challenges in the Local & International 

Business Markets, Australian Journal of Basic and Applied Sciences, 9(28), 57 – 63. 

Gatewood, E. J., Brush, C. G., Carter, N. M., Greene, P. G., & Hart, M. M. (2003). Women 

entrepreneurs, growth and implications for the classroom. USA: Coleman 

Foundation whitepaper series for the USA Association for Small Business and 

Entrepreneurship.  

Gine, X., & Mansuri, G. (2017). Money or Management? A Field Experiment on 

Constraints to Entrepreneurship in Rural Pakistan, Development Research 

Group, World Bank, 1- 47. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  104 

Godwyn, M. (2009). This place makes me proud to be a woman: Theoretical explanation 

for success in entrepreneurship education for low-income women. Research in 

Social Stratification and Mobility, 27(1), 50–64. 

Gomez, J., Salazar, I., & Vargas, P. (2017). Does Information Technology Improve Open 

Innovation Performance? An Examination of Manufacturers in Spain, Information 

Systems Research, 28(3), 665-673. 

Grant, R. M., Durand, R., & Madsen, T. L. (2017). The Exp&ing Domain of Strategic 

Management Research & the Quest for Integration. Strategic Management Journal, 

38(1), 4-16. 

Greenhaus, J. H. & Beutell, N. J. (1985). Sources of conflict between work and family 

roles, Academy of Management Review, 10(1), 76-88. 

Grimm, M., F. Gubert, O. K., Lay, J. & Nordman, C. J. (2013). Kinship ties & 

entrepreneurship in Western Africa, Journal of Small Business & Entrepreneurship, 

26(2), 125–150. 

Guest, D. (2002). Perspectives on the Study of Work-Life Balance. Social Science 

Information Sur Les Sciences Sociales, 41. 255-279. 

Haque A., Sarwar, A., Azam, S. M. F. and Yasmin, F. (2014), “Total Quality 

Management Practices in the Islamic Banking Industry: Comparison between 

Bangladesh and Malaysian Islamic Bank”, International Journal of Ethics in Social 

Sciences, 2 (1): 5-18.  

Hasan, F. S. M. A., & Almubarak, M. M. S. (2016). Factors Influencing Women 

Entrepreneurs’ Performance in SME’s, World Journal of Entrepreneurship, 

Management and Sustainable Development, 12(2), 82 – 101. 

Hassan, T. M. R. T., Yaacob, M. R., & Abdullatiff, N. K. (2014). Sustaining SMEs Wood-

based Product Manufacturing through Best Practices–The Case of Indigenous 

Entrepreneurs in Kelantan. Procedia-Social and Behavioral Sciences, 115, 222-233. 

Haur, C. H., Khatibi, A. and Azam, S. M. F. (2017), Antecedents of Consumers’ 

Perception towards Online Advertising in Malaysia: The Structure Equation 

Modeling Approach, European Journal of Management and Marketing Studies, 2 (3): 

15-30 

Hoff, K., & Sen, A. (2016). The Kin System as a Poverty Trap? In: Bowles, S., Durlauf, 

S.N., Hoff, K. (Eds.). Poverty Traps. Princeton University Press, Princeton. 

Hooi, L. W., & Ngui, K. S. (2014). Enhancing organizational performance of Malaysian 

SMEs. International Journal of Manpower, 35(7), 973–995. 

Hossain, J., Jahangir, N., & Nur-Al-Ahad, Md. (2018). A study on female entrepreneurs 

in Malaysia. Business Ethics and Leadership, 2(3): 67-71. 

ILO (International Labour Organization). (2018). Self-Employed, Female (% of Female 

Employment), ILOSTAT Database. [Retrieved on 15 April 2019] 

Ionescu, A. & Dumitru, N. R. (2015). The Role of Innovation in Creating the Company’s 

Competitive Advantage, Eco forum, 4(1), 99-104. 

Jayasuriya, N. A. and Azam, S. M. F. (2017). International Review of Management and 

Marketing, 7(5), 178-183. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  105 

Johnson, S. (2001). Management skills, Skills task force research paper 3, Department for 

Education and Employment. London. 

Justo, R., Cruz, C., Castro, J. D., & Coduras, A. (2006). Entrepreneurs’ perceptions of 

success: Examining differences across gender and family status. Institute de 

Empresa Business School, IE Working Paper, 6-7. 

Kabukcu, E. (2015). Creativity Process in Innovation Oriented Entrepreneurship: The 

Case of Vakko, World Conference on Technology, Innovation & 

Entrepreneurship, Procedia – Social and Behavioral Sciences, 195(1), 1321 – 1329. 

Kaiser, T. & Menkhoff, L. (2017). Does financial education impact financial literacy and 

financial behavior, and if so, when? Policy research working paper; no. WPS 8161. 

Washington D.C. World Bank Group.  

Kallerberg, A. & Leicht, K. (2014). Gender and organizational performance: 

Determination of small business survival and success. Academy of Management 

Journal, 34(1): 134-161.  

Katukurunda, K. G. W. K., Yajid, S. M. A., Khatibi, A. and Azam, S. M. F. (2019). 

Students’ Satisfaction towards Biosystems Technology; Does Programme Quality 

Matters? (Evidence from Sri Lankan Perspectives), European Journal of Open 

Education and E-learning Studies, 3 (2): 174-190 

Kellermanns, F., Walter, J., Crook, T., Kemmerer, B., & Narayanan, V. K. (2016). The 

Resource-Based View in Entrepreneurship: A Content-Analytical Comparison of 

Researchers’ and Entrepreneurs’ Views. Journal of Small Business Management. 54: 

26-44. 

Khajeheian, D., & Tadayoni, R. (2016). User innovation in public service broadcasts: 

Creating public value by media entrepreneurship. International Journal of 

Technology Transfer and Commercialisation. 14(2), 118- 130. 

Kuruwitaarachchi, N., Yajid, S. M. A, Khatibi, A. and Azam, S. M. F. (2019). Enhance the 

use of Internet-Based Advanced Communication Technologies in Small and 

Medium Scale Enterprises in Sri Lanka, European Journal of Social Sciences Studies, 

3 (2): 44-57. 

Laban, O. M., & Deya, J. (2019). Strategic innovations and the performance of 

information communication technology firms in Nairobi Kenya. International 

Journal of Academic Research in Progressive Education and Development, 8(2), 1–24. 

Lai, K. P., Nathan, R. J., Tan, K. S., & Chan, B. B. (2010). Effect of innovation to the 

success of female entrepreneurs. Journal of Innovation Management in Small and 

Medium Enterprises, Article ID. 369877: 5 – 11. 

Laily, N., & Wahyuni, D. U. (2018). The Key Success Female Entrepreneurs Batik 

Jonegoro in Indonesia. International Journal of Business Administration, 9(2), 67-77. 

Leonard, E. (2013). Challenges Faced By Female Entrepreneurs, Journal of International 

Business, 4. 2-4. 

Loveline, A. A., Peter, A. N. & Okpara, I. U. (2014). Women Entrepreneurship in 

Malaysia: an Investigation of the Factors that Motivated Micro and Small 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  106 

Business Owners in Kuching-Sarawak to Start-up their Businesses. IOSR Journal 

of Humanities and Social Science. 19. 66-72. 

Maghfuriyah, A., Azam, S. M. F. and Shukri, S. (2019). Market Structure and Islamic 

Banking Performance in Indonesia: An Error Correction Model, Management 

Science Letters, 9 (9): 1407-1418 

Mazidah M., Rashidah, Nor Hafizah S., Salmi Md. I., Intan O. & Saridan A. B. (2016). A 

Study of Women Entrepreneurs in Malaysia: Livelihood Strategies and 

Challenges, 3rd KANITA Postgraduate International Conference on Gender 

Studies, Centre for Research on Women and Gender, Graduate School of 

Business, Unversity Sains Malaysia, 16 – 17 November 2016, 380 – 388. 

Mitchelmore, S., & Rowley, J. (2013). Entrepreneurial competencies of women 

entrepreneurs pursuing business growth. Journal of Small Business and Enterprise 

Development, 20(1): 125 – 142. 

Mohamad, M. & Bakar, M. S. (2017). Malay Women Entrepreneurial Success: Challenges 

and Barriers. International Journal of Accounting, Finance and Business. 2(5), 77-

82. 

Morris, M. (1998). Entrepreneurial Intensity: Sustainable Advantages for Individuals, 

Organisations and Societies. Westport CT: Quorum Books. 

Mozumdar, L., Farid, K. S., & Sarma, P. (2017). Relevance of social capital in women's 

business performance in Bangladesh. Journal of the Bangladesh Agricultural 

University. 15: 87-94. 

Mustapha, M. & Punitha, S. (2015). Challenges & Success Factors of Female 

Entrepreneurs: Evidence from a Developing Country, International Review of 

Management and Marketing, 6(4). 224 – 231. 

Najib Ullah Khan, Shuangjie Li, Muhammad Nabeel Safdar & Zia Ullah Khan. (2019). 

The role of entrepreneurial strategy, network ties, human and financial capital in 

new venture performance. Journal of Risk and Financial Management, 12(1). 2-14. 

Nguyen, H. N., Tham, J, Khatibi, A. and Azam, S. M. F. (2019). Enhancing the Capacity 

of Tax Authorities and its Impact on Transfer Pricing Activities of FDI 

Enterprises in Ha Noi, Ho Chi Minh, Dong Nai, and Binh Duong Province of 

Vietnam, Management Science Letters, 9 (8): 1299-1310. 

Njoroge, C. W., & Gathungu, J. M. (2013). The effect of entrepreneurial education and 

training on development of small and medium size enterprises in Githunguri-

Kenya. International Journal of Education and Research, 1(8), 10 – 20. 

Noraini, M. N. & Nor Diana, M. M. (2015). Work-Life Balance Policies in Malaysia: 

Theory & Practice, H&book of Research on Work-Life Balance in Asia, 

International Islamic University Malaysia, 207 – 231. 

Nordman, C. J. (2016). Do Family & Kinship Networks Support Entrepreneurs? IZA 

World of Labor, Germany, 2 – 8. 

Ogubazghi, S. K. & Muturi, W. (2014). The Effect of Age & Educational Level of 

Owner/Managers on SMEs’ Access to Bank Loan in Eritrea: Evidence from 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  107 

Asmara City. American Journal of Industrial and Business Management, 4(11), 632-

642. 

Omar, N. A., Alam, S. S., & Jani, M. F. M. (2011). An empirical study of success factors 

of women entrepreneurs in southern region in Malaysia. International Journal of 

Economics and Finance, 3(2), 166-175. 

Owens, K. S. (2003). An Investigation of Personality Correlates of Small Business 

Success. 

Pallant, J. (2013). SPSS Survival Manual: McGraw-Hill Education (UK). 120-172. 

Pambreni, Y., Khatibi, A., Azam, S. M. F. and Tham, J. (2019). The Influence of Total 

Quality Management toward Organization Performance, Management Science 

Letters, 9 (9): 1397-1406 

Panchanatham, N. & Mathew, R. V. (2011). An Exploratory Study on the Work-Life 

Balance of Women Entrepreneurs in South India, Asian Academy of Management 

Journal, 16(2), 77 – 105. 

Pantic, S. P. (2014). An Analysis of Female Entrepreneurship & Innovation in Serbia in 

the Context of EU Competitiveness, Economic Annals, LIX(200), 61 – 89. 

Penrose E. T. (1959). The Theory of the Growth of the Firm. Oxford University Press: New 

York. 

Pham, L. T. M. (2018). A Review of Key Paradigms: Positivism, Interpretivism & Critical 

Inquiry, School of Education, The University of Adelaide, Retrieved from 

http://researchgate.net. 

Ployhart, R. E., & Moliterno, T. P. (2011). The emergence of The Human Capital 

Resource: A Multilevel Model. Academy of Management Review, 36(1), 128-149. 

Preston, L. (2015). Canadian Women Leading the Charge into Entrepreneurship, 

Toronto-Dominion Economics, Special Report, 1 – 5. 

Pushpakumara, W. D. H., Atan, H., Khatib, A., Azam, S. M. F. and Tham, J. (2019). 

Developing a Framework for Scrutinizing Strategic Green Orientation and 

Organizational Performance with Relevance to the Sustainability of Tourism 

Industry, European Journal of Social Sciences Studies, 4 (3): 1-18 

Rachmawati, D., Shukri, S., Azam, S. M. F. and Khatibi, A. (2019). Factors Influencing 

Customers’ Purchase Decision of Residential Property in Selangor, Malaysia, 

Management Science Letters, 9 (9): 1341-1348 

Ramos, H. M., Francis, F., & Philipp, R. V. (2015). Work-Life Balance & Quality Of Life 

among Employees in Malaysia. International Journal of Happiness and Development, 

2(1), 39-50. 

Rani, S. H. A., & Hashim, N. (2017). Factors that Influence Women Entrepreneurial 

Success in Malaysia: A Conceptual Framework. International Journal of Research in 

Business and Management, 4(1), 16 

Rashid, M. K., Mansor, N., Ngah, H. C., Mohamed, Z. (2015). Success Factors among 

Women Entrepreneur in Malaysia, International Academic Research Journal of 

Business and Technology, 1(2), 28 – 36. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  108 

Reijonen, H., & Komppula, R. (2007). Perception of Success & its Effect on Small Firm 

Performance. Journal of Small Business & Enterprise Development, 14(4), 691-700. 

Richard, S. (2013). Challenges faced by women entrepreneurs. Journal of International 

Business, 4: 14-15. 

Roomi, M. Z., & Rehman, S. (2012). Gender and work-life balance: A phenomenological 

study of women entrepreneurs in Pakistan. Journal of Small Business and Enterprise 

Development, 19(2), 209 – 228. 

Rowland, C. A., Hall, R. D., & Altarawneh, I. (2017). Training and development: 

challenges of strategy and managing performance in Jordanian banking. EuroMed 

Journal of Business, 12(1), 36-51. 

Sajilan, S., & Tehseen, S. (2019). Network competence and firm performance: The 

mediating role of entrepreneurial innovativeness among Malaysian Chinese 

entrepreneurs of wholesale businesses. Asian Academy of Management Journal, 

24(Supp. 1), 187–201.  

Saha, M., & Banerjee, S. (2015). Impact of social capital on small firm performance in 

West Bengal. Journal of Entrepreneurship 24, 92–113. 

Salem, K. (2005), Challenges Faced By Female Entrepreneurs, Journal of International 

Business, 8(1). 9-10. 

Santarelli, E. and Tran, H. T. (2013). The interplay of human and social capital in 

shaping entrepreneurial performance: The case of Vietnam. Small Business 

Economics, 40(1), 436–457. 

Schneider, L., Günther, J., & Brandenburg, B. (2010). Innovation & Skills from a Sectoral 

Perspective: A Linked Employee-–Employee Analysis. Economics of Innovation 

and New Technology, 19(2), 185–202 

Schultz, C. M. (2010). Human Resource Competencies at a Merged Higher Education 

Institution, Journal of Human Resource Management, 8(1), 225-235. 

Selvadurai, S. (2019). Why Businesses Run by Women Often Fail, Daily Express, Mar 

2019. Retrieved from http://www.dailyexpress.com.my/news/132151/why-

businesses-run-by-women often-fail/  

Shahdan, F., & Abdulllah, Z. (2009). The nature of agro based small and medium 

enterprises entrepreneurial status and determining factors. The 4th Proceedings in 

the Malaysian National Economic Conference, Kuantan, Pahang, 2 – 12. 

Sharma, J., & Kemkar, M. (2016). Women Entrepreneurship – Factors Leading to Success 

of Women-Led Enterprises, Research Journal of Management Sciences, 5(9), 45 – 49. 

Simpson, M., Tuck, N., & Bellamy, S. (2004). Small Business Success Factors: The Role of 

Education and Training, Education Training, 46(8/9), 482-490. 

Starcher, D. C. (1996). Women entrepreneurs: Catalysts for transformation. Retrieved 

from http://www.ebbf.org/woman.htm   

Suriyani, M., Nor Fatimah, C. S. & Jumadil, S. (2018). The Role of Human Capital & 

Innovation Capacity on Economic Growth in ASEAN-3, Malaysian Economic 

Journal (Jurnal Ekonomi Malaysia). 52(1), 275-268. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  109 

Syed Z. A. & Afida M. M. A. (2015). Strengthening access to finance for women-owned 

SMEs in developing countries, Equality, Diversity & Inclusion: An International 

Journal, 34(7), 634-639. 

Taksa, L & Groutsis, D. (2009). Managing Diversity in Australia Theory & practice, 

McGraw Hill publication. 

Talreja, M. (2017). Women entrepreneurship and work-life balance. Global Journal of 

Human-Social Science: H Interdisciplinary, 17(6), 1-13. 

Tambwe, M. A. (2015). The Impact of Entrepreneurship Training on Micro & Small 

Enterprises’ Performance in Tanzania: The Case of Food Vendors in Ilala District 

Dar Es Salam, Business Education Journal, 1(18). 1-16. 

Tarofder, A. K. and Azam, S. M. F. and Jalal, A. N. (2017), Operational or Strategic 

Benefits: Empirical Investigation of Internet Adoption in Supply Chain 

Management, Management Research Review, 40 (1): 28-52  

Tarofder, A. K., Haque, A., Hashim, N., Azam, S. M. F. and Sherief, S. R. (2019). Impact 

of Ecological Factors on Nationwide Supply Chain Performance, Ekoloji, 28(107): 

695-704. 

Teoh, W. M. Y., & Chong, S. C. (2007). Women entrepreneurship in Malaysia: A 

framework of factors influencing performance. Proceedings of the Seventh Asian 

Academy of Management Conference 2007: Reimagining Management in an Era 

of Multiple Crisis: Success and Sustainability of Business in Dynamic Asia, May 

21 – 25, 2007. 

Tham, J., Yazid, M. S. A, Khatibi, A. A. and Azam, S. M. F. (2017), Internet and Data 

Security – Understanding Customer Perception on Trusting Virtual Banking 

Security in Malaysia, European Journal of Social Sciences Studies, 2 (7): 186-207 

Udriyah, U., Tham, J. and Azam, S. M. F. (2019). The Effects of Market Orientation and 

Innovation on Competitive Advantage and Business Performance of Textile 

SMEs, Management Science Letters, 9 (9): 1419-1428 

Vadnjal, M. & Vadnjal, J. (2015). Female Entrepreneurs’ Start-ups: Emotional Versus 

Traditional Support, Female Entrepreneurship in Transition Economies, Trends 

and Challenges, Palgrave Macmillan UK, 45 – 66. 

VanderBrug, J. (2013). The Global Rise of Female Entrepreneurs, International Business, 

Harvard Business Review, Retrieved from http://hbr.org/2013/09/global-rise-of-

female-entrepreneurs.  

Veena, R. Venakatachalam, A. and Joshi, H. G. (2012). Challenges faced by women 

entrepreneurs running micro, small and medium scale fashion and apparel 

business: A study on fashion and apparel enterprises in Coastal Karnataka. Paper 

Presented at the International Conference on Trade, Tourism and Management 

(ICTTM, 2012) December 21- 22, 2012, Bangkok (Thailand). 

Wernerfelt, B. (1984). A Resource-Based View of the Firm, Strategic Management Journal, 

5(2), 175–180. 

http://oapub.org/soc/index.php/EJMMS


Kumaran Kanapathipillai, S. M. Ferdous Azam 

A CONCEPTUAL UNDERSTANDING OF THE CRITICAL FACTORS THAT INDUCE 

WOMEN ENTREPRENEURIAL SUCCESS IN THE KLANG VALLEY, MALAYSIA

 

European Journal of Management and Marketing Studies - Volume 4 │ Issue 2 │ 2019                                                  110 

Widmann, L. (2017). The effect of work-family balance on entrepreneurial success and health. 

(Master’s Thesis), MSc Economics and Business: Industrial Dynamics and 

Strategy, Erasmus University, Rotterdam. Retrieved from http://thesis.eur.nl  

Zhouqiaoqin, Xie Ying Ying, Zhang Lu, Suresh Kumah. (2013). Factors that Influence 

the Success of Women Entrepreneurs in China: A Survey of Women 

Entrepreneurs in Beijing, IOSR Journal of Humanities and Social Science, 18(3), 83-

91. 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 

 
 
 
 
 

 
 
 

 
 
 
 
 

Creative Commons licensing terms 
Authors will retain copyright to their published articles agreeing that a Creative Commons Attribution 4.0 International License (CC BY 4.0) terms will 
be applied to their work. Under the terms of this license, no permission is required from the author(s) or publisher for members of the community to 
copy, distribute, transmit or adapt the article content, providing a proper, prominent and unambiguous attribution to the authors in a manner that 
makes clear that the materials are being reused under permission of a Creative Commons License. Views, opinions and conclusions expressed in this 

research article are views, opinions and conclusions of the author(s).Open Access Publishing Group and European Journal of Management and 
Marketing Studies shall not be responsible or answerable for any loss, damage or liability caused in relation to/arising out of conflict of interests, 
copyright violations and inappropriate or inaccurate use of any kind content related or integrated on the research work. All the published works are 
meeting the Open Access Publishing requirements and can be freely accessed, shared, modified, distributed and used in educational, commercial and 
non-commercial purposes under a Creative Commons Attribution 4.0 International License (CC BY 4.0). 

http://oapub.org/soc/index.php/EJMMS
https://creativecommons.org/licenses/by/4.0/

